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AGENDA

• Why is More Customer Engagement Needed

• What is Customer Engagement through Demand Side 

Management (CEDSM)

• How can CEDSM be Valuable for C&I (and Residential) 

Customers
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WHY CUSTOMER 

ENGAGEMENT?
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WHAT HAPPENS WHEN EVERYONE HAS LED’S?

https://www.scienceabc.com/eyeopeners/can-small-led-lights-impact-health-negatively.html



/ ©2018 NAVIGANT CONSULTING, INC. ALL RIGHTS RESERVED5

MOVE FROM PUSH(Y) PROGRAMS TO PULL

http://www.doortodoormastery.com/new-door-door-sales-must-read/
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WICKED SMAHT METER AND OTHER BIG DATA

https://www.metering.com/regional-news/europe-uk/enel-110000-smart-meters-romania/
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WHAT IS 

CUSTOMER 

ENGAGEMENT 

THROUGH DSM?
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HOME/BUSINESS ENERGY REPORTS

(Source: Oracle)
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VIRTUAL ENERGY AUDITS

(Source: FirstFuel)
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UTILITY/VENDOR MARKETPLACES

(Source: Simple Energy)



/ ©2018 NAVIGANT CONSULTING, INC. ALL RIGHTS RESERVED11 Confidential and Proprietary

HOW CAN 

CUSTOMER 

ENGAGEMENT 

ADD VALUE?
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THE 3 “TION”S OF ENERGY CUSTOMER ENGAGEMENT

•Automation

•Gamification

•Amazon-ification
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AUTOMATION

(Source: Nest)
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GAMIFICATION

https://www.androidcentral.com/should-you-buy-fortnite
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AMAZON-IFICATION

(Source: Enervee)
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